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Ferag’s one2out system or one system with dual output is rather special. It consists of two tracks with a loop linking them. 
Each track can be equipped with up to 20 hoppers including one jacket-fix module. This enables either one ‘jumbo’ production 
job with up to 41 brochures, or two simultaneous smaller jobs with up to 21 brochures, each to be run as required. In parallel 
operation, it can process up to 40000 sets per hour. afdDirektwerbung, based in Weinheim (Germany), was one of the 
companies to be immediately sold on one2out. The system there (pictured above) has 17 hoppers and outputs immaculately 
bundled and cross-strapped in sets. See page 22 for more. 

GREAT FLEXIBILITY TO HANDLE VARIOUS ORDER SIZES 
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FROM THE EDITOR

Of press freedom, adapting to change, 
and a conference
Today (24th of  July), as I write this, I realise that it 

is the anniversary of  the lifting of  censorship in 
Turkey, commemorated since 1908 as Press Freedom 
Day in that country. This year, Press Freedom Day is 
being commemorated as Struggle for Press Freedom 
Day in prisons, courtrooms and exile. Incidentally, 
today is also the day journalists and executives from 
Turkey’s leading newspaper, Cumhuriyet, will be 
facing a judge for the first time – charged with aiding 
and abetting a terrorist organisation. Can Dündar, 
Cumhuriyet's exiled former editor-in-chief  who was 
awarded the 2017 Golden Pen of  Freedom, the annual 
award of  the World Association of  Newspapers and 
News Publishers (WAN-IFRA), describes the night 
13 journalists were arrested and placed in solitary 
cells after police raided their homes:

The police came in the early hours. Everyone was 
asleep… It was twilight… Thirteen journalists’ 
homes were raided in the early hours of  31 October. 
The editor-in-chief  of  the newspaper lived in one. 
The CEO in another. Columnists in four, lawyers 
in three… the reporter, the ombudsman, the books 
section editor, the cartoonist, the accountant… All 
were senior figures in the Cumhuriyet, Turkey’s oldest 
and most prestigious newspaper. Trying to reassure 
their terrified, bleary-eyed children, they were forced 
to watch as their homes and archives were turned 
inside out and computers were impounded. They 
were taken to the main police station first, then to 
the hospital for a medical, and finally to the biggest 
prison in the country. Placed in solitary cells, with 
no idea what their crime was. As it turned out, they 
had to wait for 151 days before they could learn. The 
indictments were announced on the 151st day: aiding 
and abetting armed terrorist organisations.
Can Dündar, as the former editor-in-chief, was the 
number one defendant. And he was charged with 
altering the newspaper’s editorial policy. “My first 
reaction was to exclaim ‘So what?’ Since when did 
prosecutors determine editorial policy for newspapers, 
anyway? The answer is obvious: Since the President’s 
seizure of  the media in his drive for absolute 
power…”

This is just a window to an authoritarian world. 
We in India remember how news publishing houses 
faced the wrath of  the administration during the 
Emergency days in the 1970s. And we know that a 
country’s standing on the world stage is determined 

Sashi Nair
editorpiirind@gmail.com

by the amount of  liberty it gives its press and how it 
treats journalists.

The Atlantic, a magazine founded in 1857 by Ralph 
Waldo Emerson and Harriet Beecher Stowe, is 

still going strong. As Margaret Sullivan, columnist for 
the Washington Post, says, the magazine’s objective in 
the pre-Civil War era was to get behind the abolition 
of  slavery and to explore “the American idea”. A 
magazine as steeped in history as The Atlantic is 
adapting quickly to the changing times. Says Sullivan, 

“A decade ago, like most traditional publications, the 
monthly magazine got 85 per cent of  its revenue 
from print advertising and circulation. It was losing 
money, and with print ads plummeting, it could have 
gone the way of  the dodo or of, say, the Baltimore 
City Paper, which folded this month.” However, today, 
The Atlantic has more than 80 per cent of  its revenue 
coming from digital sources, live events and even a 
consulting business. It is growing – adding staff, and 
vastly increasing its digital audience – and it is making 
profits as well. 

Then, of  course, as Sullivan succinctly puts it, 
“There’s the journalism. The Atlantic has kicked over 
the idea that today’s online audiences only want short 
and punchy hot takes — mostly with the word ‘Trump’ 
in the headline.” The magazine’s digital growth has 
been remarkable – 33 million monthly unique visitors, 
up from 2 million in early 2009. 

The WAN-IFRA Conference and Expo is back 
in Chennai after six years. Incidentally, this is 

also the silver jubilee year of  the conference. This 
year, the event will be held on September 12, 13 
and 14. The venue: the ITC Grand Chola on Mount 
Road in Guindy. There will be two parallel sessions 
– the World Editors Forum South Asia Summit for 
publishers and editors, and the World Printers Forum 
Conference for newspaper production managers. 
Learning workshops on Investigative Journalism and 
Business Models for print Production are scheduled 
on the first day. 
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Helping students transit 
from college to company

Speaking at the sixth edition of  the WAN-IFRA 
Digital India Media Conference held earlier this 
year in New Delhi, Vinay Kamath, associate 

editor, BusinessLine, said that educational institutions 
were targeted to sign up subscribers, since the product 
was aimed at students of  management studies and 
MBA aspirants. Young managers found the content 
useful too. 

Designed to help students transition seamlessly 
from college to companies, the BLoC website enabled 
them to bridge the corporate-academic divide and 
addressed the employability gap that industries 
complained about, Kamath explained. 

Talking of  strategy, Kamath said at the basic level, 
the ubiquitous mobile phone was found to be the 
most effective, convenient and cost-efficient medium 
of  engagement, the age of  the target audience being 
between 21 and 35. As the next step, the organisation 

BussinessLine on Campus, BLoC for short, a web portal using mobile phones as the 
medium to engage with the target group, has seen a gratifying improvement in page 
views and overall subscription, thanks to some smart thinking on the part of The Hindu 
BusinessLine Group. Susan Philip reports

adopted a Freemium Subscription Model, with a mix 
of  free and paid content. 

Giving details of  the revenue earning strategy, 
Kamath said product and content promotions were 
carried out through print ads in BusinessLine and The 
Hindu. Online ads were carried on the BusinessLine 
website to promote content and videos, and content 
was boosted on Facebook through sponsored posts 
as well as promotions on FB pages managed by The 
Hindu Group. Spots on FM radio across markets 
provided an additional thrust, he added. 

Talking of  the effectiveness of  the strategy, Kamath 
shared comparative figures for the month of  October 
in two successive years – 2015 and 2016. Page views 
went from 51386 to 89717 while unique users almost 
doubled from 9151 to 18176.  Similarly, the number 
of  FB likes shot up from 999 in February 2016 to 
13480 in the corresponding month this year. Overall 

The free content includes Newswrap, a  section on breaking business stories curated for a busy 
B-Schooler, the B-School Corner comprising reports and features on campus news, placements and 
recruitments, the Case Study segment featuring contests simulating real problems faced by companies 
and Hangout@BLoC, a ‘chill-zone’ with articles on movies, music, books, art, travel, to keep students 
entertained. 

B-Learn, People@work, Entrepreneurship, Columns and Placement Preparation come under the 
Paid section, with B-Learn providing short jargon-buster pieces as well as longer analytical ones 
and featuring the popular, free-to-access Class Act videos on A to Z of the stock market. Columns 
comprises opinions, comments, analyses by corporate executives and academicians while People@
Work has interviews with corporate gurus talking about business strategies. It also has articles on the 
world of work new MBAs will be exposed to once they graduate. The Placement Preparation segment 
contains videos made with business leaders and coaches to help students crack tough interviews and 
land the right job while the Entrepreneurship Section turns the spotlight on start-ups, mentors and 
entrepreneurs. 

BLoC - Free and Paid



7August 2017 SurveyRIND

subscription in February 2016 stood at 1750 while in 
February 2017 it was 8000, Kamath noted. 

However, the journey has not been without 
challenges. For one, people are unwilling to pay for 
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Vinay Kamath explaining what BLoC is all about.

digital products, and students find even the nominal 
subscription of  Rs. 500 a year a deterrent. Surveys 
have shown that even browsing the BLoC website 
is seen as ‘work’, and there’s low engagement on 
Facebook too. The fact that BLoC didn’t have an app 
as yet was another hurdle, Kamath told the audience 
at the leading digital event for news publishers. 

Plans are being chalked out to bring in more 
subscribers. One way is to air BLoC video ads 
on YouTube. Another strategy is to tie-up with a 
company which provides ‘gamification interest’. 
Other planned initiatives include hosting chat 
platforms for B-Schoolers to interact, conducting 
webinars with academia and holding Q&A sessions 
with students. A revenue model based on ads in free 
sections is another promising avenue to be explored. 
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their attention to advertisers. In 2016, Facebook made 
US$27.6 billion in advertising revenue.

So from a business standpoint, Facebook is a direct 
competitor to all publishers that pursue a business 
model based on digital advertising revenue, and it’s 
winning. Together with Google, it controls 46 per cent 
of  global digital ad spend. The figure rises to over 70 
per cent in top markets such as the USA and the UK.

Facebook is disrupting publishers’ businesses with 
its innovative ‘platform’ business model, in which 
it acquires user-generated content in exchange for 
publishing tools and access to audiences. It unbundles 
content from publishers’ and brands’ own websites in 
exchange for branding opportunities, and a share of  
advertising revenue and production fees for the lucky 
few. 

Last but not least, Facebook lets consumers avoid 
visiting publishers’ websites and apps, searching for 
content and browsing through their ads. It saves users’ 
time and effort by aggregating all that content into a 
feed that is accessible in a single app or on a single 
website. It filters both stories and ads to better fit 
individual users’ interests. That convenience is what 
has made Facebook so powerful. 

Collateral damage: no exposure to ads
The collateral damage is that consumption of  

publishers’ content is made possible without seeing 
the ads that are supposed to fund that content. That 
is one of  the unintended side effects that Facebook is 

BY SPECIAL ARRANGEMENT WITH WAN-IFRA

World News Publishing Focus
Your Guide to the Changing Media Landscape

Facebook re-defines the 
term ‘mass media’

In a series of meetings around the world, some public and some closed, Facebook 
executives have been meeting journalists and editors to discuss its massive and still-
growing influence on the news ecosystem. Facebook is forcing many publishers to re-
examine their business model, says Grzegorz Piechota 

Facebook has become the largest news publisher 
in the world – its algorithms decide what’s news 
to 1.86 billion users monthly – but for years it 

remained secretive or inaccessible. Finally, the company 
seems to be willing to open up and acknowledge, to 
some degree, its power over consumers, the advertising 
market, and other publishers.

With the launch of  its Journalism Project, 
Facebook hints that it is ready to accept at least some 
responsibility for how it wields its influence and how 
it handles unintended consequences of  the platform’s 
design and policies, such as the rise of  fake news.

A friend, an enemy, or both?
Still, publishers cannot agree on the nature of  their 

relationship with Facebook. Is Facebook a friend or 
an enemy? Definitions are difficult, because Facebook 
plays so many roles. Also, publishers themselves are 
Facebook's:
■ consumers,
■ advertising customers,
■ content suppliers,
■ community managers, and
■ competitors for advertising revenue 

CEO Mark Zuckerberg believes Facebook is a 
new kind of  platform and envisages it as a “social 
infrastructure” for a globalised world. Anyway, 
Facebook’s business model is similar to that of  many 
media companies: it aggregates audiences and sells 
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struggling to mitigate. At meetings with publishers, it 
claims to want to improve its monetisation products 
such as ads within Instant Articles, or introduce new 
opportunities – mid-roll ads in videos, for example. 

Surely, Facebook can afford to share more with 
content suppliers. Its reported cost of  revenue in 2016 
was just $3.7 billion, or 13 per cent of  total revenue. 
By contrast, analysts estimate that YouTube shared 
with video creators more than half  of  its revenue of  
$9 billion in 2015, and Spotify paid music labels 80 per 
cent of  its revenue of  $2 billion. 

Nonetheless, publishers cannot expect a miracle. 
Even if  Facebook volunteered to, or were forced to, 
give away every cent of  the money it earns, the revenue 

would be spread among the 50 million page publishers 
currently on the platform. That means each publisher 
would get a check for $552. You could bleed Facebook 
– but it would hardly save anyone.

A recent benchmark study of  17 top US publishers, 
including big players CBS, ESPN, NBC News, The 
New York Times and USA Today, found that revenue 
from content distributed on platforms such as 
Facebook, Twitter, Snapchat and YouTube averaged 
$1.3 million per company per month in 2016. That 
would be $15.6 million per year – far from enough to 
fund their newsrooms in New York.

What if  an advertising-based business model is not 
sustainable for digital media unless they reach billions 
of  users? What if  publishers need to find a different 
source of  funding?

Increasing per-user revenue
Some publishers, like The New York Times, have 

already noticed that reaching millions of  users online 
no longer qualifies them as true mass media, since 
platforms reach billions. In the face of  that, increasing 
the reach of  their websites by 10 million or 100 million 
users makes little real financial difference. 

Thus, they need to focus on increasing the revenue 
earned from each user, not just the number of  users. 
The average annual revenue per non-paying visitor to 
The New York Times – the one that is monetised by 
means of  ads – is just $1.70. By contrast, a site visitor 
turned into a digital subscriber brings $125 per year. 
In 2016, the Times made more money from its 1.85 
million digital subscribers than from all of  its 122 

million non-subscribing visitors.
In its search for potential customers, the Times uses 

Facebook heavily, but in a different way. Instead of  
a distribution channel, it has become a fishing pond 
for the Times. The platform’s e-commerce tools may 
be more useful in the subscription-first strategy than 
those aimed at luring publishers, like Instant Articles. 
By moving away from a display-ad-based business 
model, the Times has reshaped its relationship with 
Facebook.

Making content pay
Who else can pay for content? Advertisers found 

value in the storytelling expertise of  the Times’ 
copywriters. The paper’s branded content shop, T 
Brand Studio, made an estimated $60 million in 2016. 
With its targeting capabilities and virality phenomenon, 
Facebook was useful for expanding the reach of  the 
campaigns.

In 2016, the Times made $77 million from 
syndication, events and e-commerce. The Wirecutter, 
a product recommendation site acquired by the Times, 
publishes so-called shoppable content that allows 
readers to buy all the reviewed products, and the site to 
get a cut from online retailers. Recipes in the newspaper 
are making money too – with a few clicks, readers can 
buy the necessary ingredients from Chef ’d, a home-
delivery grocery partnering with the Times.

This year, the Times gave its fans an opportunity to 
spend more with the paper, to sponsor subscriptions for 
students. Within a month, 15000 individuals donated 
enough to fund access for 1.3 million students.

“We are not a media company. 
We are a technology company, 
we build the tools, we do not 
produce any content.”
—Mark Zuckerberg, CEO of Facebook
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What all those new business  models have in 
common is that they mean the publisher moves 
away from being a content supplier and competitor 
to Facebook et al, and toward using the platforms’ 
strengths to increase its own non-advertising-based 
income. For the Times, they promise more revenue 
than any income the platforms reportedly shared with 
the publisher in 2016.

(Grzegorz Piechota is a research associate at Harvard Business School. He 
studies patterns of  digital disruption across industries. An editor and news 
media executive with 20 years of  experience, he began his career at Poland’s 
Gazeta Wyborcza (Agora) as a reporter, rising to news editor and vice 
president of  the Agora foundation. In September this year, he will move to 
the University of  Oxford as a senior visiting fellow at the reuters Institute 
for the Study of  Journalism to examine the impact of  digital platforms 
on the paid-content models of  UK and international news organisations. 
This article appeared in the April-May 2017 issue of  the World News 
Publishing Focus. Photo of  Grzegorz Piechota by Andrea Bruce, Noor 
Photo Agency.)

The relationship between Facebook and news publishers is complex to say the least, and in 2017 
WAN-IFRA is focused on understanding it better, aiming towards a more sustainable business model 
for journalism. The interaction of news publishers with Facebook is sometimes mutually beneficial. It 
can serve both as a distribution platform for reaching new and existing audiences, and as a revenue 
partner. However, while Facebook supports publisher branded content campaigns, it also competes 
for display revenue.

As a result, WAN-IFRA has established a task force looking at some of the issues around trust in 
media, especially fake news, and Facebook revenues. 

Resource centre
At the resource centre (http://www.wan-ifra.org/microsites/facebook-and-news-media0, you 

will find suggestions from our staff and experts on the most relevant stories around Facebook in a 
publisher context.

Upcoming report
As The New York Times and others start to step back from Instant Articles, WAN-IFRA has 

commissioned a report looking at practical ways publishers can work with Facebook to drive revenues. 
The report is being written by Grzegorz Piechota and will be published soon. For more information or 
to get involved in WAN-IFRA’s task force, contact Elena Perotti at elena.perotti@wan-ifra.org.

WAN-IFRA's focus on the Facebook issue 

Following the resignation of Union Minister Venkaiah Naidu, Prime Minister Narendra Modi on Tuesday made 
Smriti Irani the Information and Broadcasting minister (additional charge). Irani is the fourth I&B Minister of 
Modi Government. Initially, Prakash Javadekar took the charge of the ministry but it was shortly after handed 
over to Arun Jaitley for a period of two years from 2014-2016. Thereafter, Naidu took over the reins of MIB.

(Courtesy: exchange4media.com)

Smriti Irani is the new I&B Minister

<



12 August 2017SurveyRIND

Journalists now have access 
to facts and data'
Journalists today have much greater opportunities to "speak truth to the power" due to access to data 
and facts which were not there earlier, according to Matthew Winkler, co-founder and editor- in-chief 
emeritus, Bloomberg News. 

“We have an ability today, unlike anything 
I could have dreamt 40 years ago, to 
provide stories about where the world 

is headed to with precision and accuracy that we 
could not have been possible back then,” said 
Matthew Winkler, co-founder and editor- in-chief  
emeritus, Bloomberg News, while addressing the 
event to mark the inauguration of  The Asian College 
of  Journalism-Bloomberg Programme on business 
and financial journalism in Chennai. While access to 
accurate data should excite journalists, unfortunately 
today’s press was under a lot of  pressure due to lack 
of  focus on their core area, he felt.

Winkler highlighted many cases relating to the US 
elections, the US economy and the Indian economy 
where proper use of  data and facts would have helped 
journalists to convey the truth. He pointed out that 
it would be essential to have a strong news judgment 
to get closer to the truth. He also admitted that fake 
news was pretentious threat to media institutions as 
they curbed the abilities of  people to take informed 
decisions.

“Donald Trump associates immigrants with crime 
constantly on Twitter and it was reported widely by 
media organisations. By the time fact checkers went 
to work, the job had already been done," said Winkler. 
Underlining the importance of  knowing the centres 
of  power, he said, “As journalists covering politics, 
sports or entertainment, we need to know where the 
power is in the world because that is where the money 
is. That's when you can speak truth to the power and 
get closer to the truth.”

Winkler further said that it was important for 
journalists to veer away from creating a false balance 
while covering big events such as the US Presidential 
elections in 2016. He said, “Trump’s continuous 
assertions became facts because the media reported 
them widely. Most of  these assertions weren’t true. 
With the use of  data, we can speak truth much more 
powerfully than through with opinions.”

Giving an example, Winkler said that both Bernie 
Sanders and Donald Trump were portraying the 
economy to be in doldrums when it was not. “The 
growth GDP of  U.S. economy was a record in 2016. 

(from left) Sukumar ranganathan, Editor, Mint; N ram, Trustee, Media Development foundation; Matthew Winkler, co-founder and editor-in-
chief  Emeritus, Bloomberg News; Sashi Kumar, chairman and trustee, MDf; Parry ravindranathan, managing director International, Bloomberg 
Media; and raghavan Srinivasan, editor, BusinessLine, during the inauguration of  The Asian College of  Journalism-Bloomberg Programme on 
business and financial journalism in Chennai. 
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<This information, if  reported properly, could have 
changed minds of  the voters.” Speaking about 
how to make powerful politicians, who avoid the 
press, answerable to the media, he said, "We need 
to use data to engage with people like them. It is not 
opinion or set of  assertion. It is reality which cannot 
be denied.”

N. Ram, trustee, Media Development Foundation, 
and chairman, Kasturi & Sons, said the new course 
was designed to train and educate talented young 
men and women to become business and financial 

journalists who are committed to integrity and to the 
pursuit of  excellence in every respect. 

(from reports in The Hindu and BusinessLine)
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Software that ensures 
consistent, efficient printing

The quirks of  the Internet can impact efficiency for 
even the most experienced printing and packaging 
companies. From pop-up print dialogue boxes slowing 
down the process, to headers and footers being hard 
to remove, to the scale and orientation being incorrect 
and barcodes not being readable, the possible 
impediments are numerous. ScriptX, developed 
by UK company MeadCo, is a browser add-on that 
ensures controlled, consistent and efficient printing 
from Internet Explorer.

Essential for the printing and packaging sector, 
ScriptX enables HTML pages, PDFs, labels, barcodes, 
wristbands, badges and more – basically any browser-
hosted content – to be printed in a consistent 
format, from every networked Microsoft Windows 
computer. ScriptX is helping to increase efficiency, 
improve customer care and reduce costs for printing 
and packaging companies in several key areas: 

Faster, automated printing without the need •	
to cancel or complete pop-up print dialogue boxes

Automatic selection of  the right tray and •	
printer for the right job

Consistency of  headers, footers, orientation, •	
margins, etc., across whole print job

Automatic return to individual print settings •	
as soon as a specific print job has been completed

Printing of  express jobs in the right format •	
at the right location so that they can be processed 
accurately and rapidly

Says Jerry Mead, CEO of  MeadCo, creators of  
ScriptX: “From individual barcodes and labels to 
large-run printing jobs, the printing and packaging 
sector needs mission-critical documents to be printed 
consistently and efficiently to operate at the highest 
level of  accuracy. With ScriptX, items printed from 
Internet Explorer will have consistent headers, footers, 
margins, orientation and much more. This is essential 
for large-scale organisations where standardisation 
and total control are required. Once the particular 
print job is complete, the individual user's default 
print settings are automatically restored.”

ScriptX from MeadCo provides controlled and 
consistent printing from Internet Explorer on 
Windows. When printing from Internet Explorer, 
each individual PC’s settings control the browser's 
attributes – margins, header and footer strings, 
orientation, etc. This means organisation-wide 
printing of  any one document will lack visual and 
presentational consistency. 

ScriptX has been developed to provide absolute 
control over printing operations from local or remote 
computers running Internet Explorer 6, or later, on 
Windows. 

Scriptx is currently being used around the world for 
the printing of  HTML and PDF forms, prescriptions, 
legal documents, financial documents, wristbands, 
barcodes, labelling, ticketing and more. ScriptX is 
also available to enable standardised printing to be 
initiated from mobile devices. 

A basic ScriptX printing subset is available from 
MeadCo free of  charge. Advanced capabilities of  
ScriptX are available for an annual licence fee. The 
standard package is $1000 (less than $3 per day), 
regardless of  the number of  users. The annual 
licence entitles users to unlimited email support, 
24/7, and access to new versions of  the software as 
and when released. Full reference guides and advice 
are available online. 

Flexibility for jobs of all 
sizes

The one2out line premiered by Swiss company 
Ferag (Hinwil) at drupa 2016 presented the market 
with a completely new system of  machinery for 
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ferag keeps a close watch on production at afdDirektwerbung (left to 
right): project manager Walter Trecco, system developers Alex Keller 
and roland Lengweiler, and afd CEO Christian Schäfer. 
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the flexible processing of  inserts and advertising 
brochures. In the meantime, the modularly designed 
system already has a number of  satisfied users.  

What’s special about one2out is how the system 
consists of  two tracks with a loop linking them; each 
track can be equipped with up to 20 hoppers including 
one jacket-fix module. This enables either one ‘jumbo’ 
production job with up to 41 brochures, or two 
simultaneous smaller jobs with up to 21 brochures 
each to be run as required. That also explains the 
one2out name – one system with dual output. In 
parallel operation, it can process up to 40000 sets 
per hour. On the one hand, the system offers great 
flexibility to efficiently handle various order sizes. On 
the other, two tracks laid out in parallel occupy only 
half  the space of  two systems with similar capacity 
arranged in series.

One system innovation is the jacket-fix module: it 
folds a brochure into the form of  an envelope to 
create a receptacle for inserting further supplements. 
Not only does this save costs, it also increases the 
quality of  individual sets. Stationed at the end of  the 
collation process are the optimised PostStack stacker 
and a SmartStrap strapping machine that has likewise 
undergone improvements. They work as a team to 
turn out stable and uniform packages. 

Large monitor screens provide a good overview of  
processing, with clearly structured representation of  
the hoppers in use for both the current and upcoming 
jobs. Ferag’s proprietary Optimiser software bases 
decisions on job data to ensure the best possible 
system utilisation: at the touch of  a button, Optimiser 
generates complex production schedules in seconds. 
Navigator software monitors production from a 
central control station. 

afdDirektwerbung, based in Weinheim (Germany), 
was one of  the companies to be immediately sold on 
one2out. Even before drupa, the subsidiary of  Dr 
Haas Media Group (Mannheimer Morgen) as well as 
EgroDirektwerbung had both decided to invest in 
the new system. 

Its flexible concept with two independently operable 
production tracks matched particularly well with the 
mix of  orders that the company handles. Week after 
week, around 480000 sets totalling some four million 
brochures are picked according to their distribution 
zones, collated and shipped out of  Weinheim to 
direct mail carriers. From there, they find their 
way to mailboxes, particularly in the Rhein-Neckar 
metropolitan and southern Hesse regions. 

The one2out system features two lines each with 17 
insert hoppers and a jacket-fix module, followed by a 
PostStack and a SmartStrap. These were delivered and 
installed in August last year and, after three months, 
the CEO of  afdDirektwerbung, Christian Schäfer, is 
already very satisfied with the results. Along with the 
system’s undeniable production efficiency, Christian 
Schäfer also praises the very high quality of  the sets 
that it turns out: bundles are even and nothing slips or 
slides out of  line – a clear advantage over the previous 
manual approach. As regards the cooperation with 
Ferag and WRH Germany, Christian Schäfer has only 
positive things to say: “Rapid response times and a 
‘hands on’ mentality are stand-out qualities of  the 
electricians and mechanics from Ferag AG and WRH 
Global Deutschland GmbH.”

EAE retrofit projects get 
off to a good start

QIPC-EAE Americas has just launched the 
second phase of  two demanding retrofit projects for 
newspaper customers in Costa Rica and the US. The 
company is upgrading the press control and control 
console technology of  a KBA Comet web press 
with ten four-high towers to the latest generation at 
GrupoNación – at home in San José, the capital of  
Costa Rica – as well as four KBA Commander web 
presses with a total of  36 towers at the Kansas City 
Star in Kansas City, Missouri.

The first project phase at GrupoNación, which 
prints the daily La Nación and the tabloid La Teja, 

Partial view of  one of  the two web press lines at The Kansas City Star, 
whose EAE systems will be brought up to date with the latest generation 
of  hardware and software.
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was completed in the fall of  2015; it comprised the 
modernisation of  the PC hardware for various EAE 
systems and upgrades to newer software versions. In 
the second phase, which has now kicked off, QIPC-
EAE Americas will replace the PC hardware for 
the EAE PRINT systems, section controls, EAE 
Service system and five EAE control consoles. The 
phase encompasses the delivery of  15 PCs, including 
spare units, on which the EAE software runs under 
Windows 10.

At the Kansas City Star – which belongs to The 
McClatchy Company, a major newspaper and 
Internet publisher – phase 1 entailed updating the 
EAE workflow systems for all four web presses 
and replacing the PC hardware for the EAE control 
consoles and other EAE systems of  one press. Phase 
2 involves new PC hardware for the other three KBA 
Commander web presses.

Phase 1 went according to schedule and was an 
all-round success in both cases. “There were no 
disruptions or interruptions in newspaper production 
due to our retrofit work in either Costa Rica or 
Kansas City,” says Ronald Reedijk, managing director 
of  QIPC-EAE Americas. “Both customers were very 
satisfied and confirmed how very efficiently the first 
phase of  the modernisation project was carried out.”

Whereas GrupoNación has only just given the 
go-ahead for phase 2 – one year later than initially 
planned – Kansas City Star is right on schedule. “Our 
customers are important partners: we offer them the 
flexibility they need to adapt priorities to their budget 
cycles and current business demands,” Reedijk 
explains. “Aside from that, our retrofits help our 

clients restore production reliability and bring their 
systems into line with the latest state of  the art. That 
puts them in a position to take on extra work and 
improve their business situation, which is a win-win 
situation for both them and us.”

EAE Engineering Automation Electronics GmbH 
is active in graphic industries, automation solutions 
and automation technology. The company, founded 
in 1962 by Richard Ewert, is the leading supplier 
of  controls, automation solutions and software for 
newspaper printers. EAE's solutions are being used 
in all areas of  a newspaper printing plant – from 
pre press to the mailroom. Worldwide, more than 
550 newspaper printing plants are using EAE's 
control systems to produce more than 125 million 
newspapers each day.

Eight-colour KBA Rapida 
145 for Neografia

Book printer Neografia from Martin/Slovakia 
recently took delivery of  an eight-colour Rapida 
145 in a configuration for 4-over-4 perfecting. After 
comprehensive testing, the newly installed press was 
officially handed over on 1st June at a ceremony 
attended by representatives and shareholders of  
Neografia, as well further professionals from the 
regional printing industry and representatives of  
KBA CEE.

The Rapida 145, with its production speeds of  up 
to 18000 sph in straight mode and up to 15000 sph 
in perfecting, is the most modern sheetfed offset 

The highly automated eight-colour Rapida 145 perfector is the new centrepiece in the production department at Neografia.
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and many more) is accomplished via LogoTronic 
Professional.

When a new job begins, the combination of  colour 
measurement with QualiTronic ColorControl and 
automatic register control with ErgoTronic ACR 
ensures that start-up waste is kept to a minimum. 
The sidelay-free infeed DriveTronic SIS, together 
with contact-free sheet guiding and the proven KBA 
perfecting unit, provides for stable production over 
the whole length of  a run.

Neografia is one of  the oldest and largest print 
companies in Central and Eastern Europe, and can 
look back over a 150-year history. The focus of  its 
production is placed on books in all variations. Both 
sheetfed and web presses are in use. Neografia exports 
a large proportion of  its production to more than 15 
European countries, and many leading international 
publishers are to be found on its list of  customers.

Following up a move to new production facilities 
in 2013, a further significant investment in efficient 
printing technology was seen as an imperative 
response to continued transformation of  the book 
market. The new Rapida 145 has lent a considerable 
boost to both capacity and flexibility in the production 
department, and has greatly accelerated throughput 

press in its format class. The eight-colour perfector 
version chosen by Neografia handles sheets up to a 
size of  1060 x 1450 mm – which adds up to 32 A4 
pages printed in full colour on both sides on a single 
pass through the press. When working with very thin 
papers, the maximum output is 13,000 sph. These 
figures equate to almost 10 million A4 pages per day.

In times of  shorter production runs and growing 
publication diversity, however, the high production 
speed was not the only factor in the investment 
decision. Even greater importance was attached 
to the automation of  job changeovers and shorter 
make-ready times. With the simultaneous plate 
changing system DriveTronic SPC – a feature still 
unique in this format class – all eight plates on the 
Rapida 145 can be changed in just 1:20 minutes. This 
even happens parallel to washing of  the blankets and 
impression cylinders with CleanTronic Synchro. 

PlateIdent reads data matrix codes on the plates to 
check the correct assignment to the individual printing 
units and also initiates necessary register adjustments 
before actual printing begins. At the same time, full 
presetting of  the production parameters on the 
press (format and sheet thickness, feeder air settings, 
sheet guiding elements, inking, delivery sheet brake 

CEO Jan Korenc (left) and Sales and Service director Hynek Greben (right) from KBA CEE presented a model of  the new rapida press to 
Neografia managing director, Patrick Schwab.
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Rapida 164 perfectors 
installed in Russia

A major investment in print production capacities at 
JSC First Model Printing House in Chekhov has been 
brought to a successful conclusion with installation 
of  a complete pre-press, print and finishing set-up. 
On the supplier side, the project was coordinated by 
KBA-Digital & Web in Würzburg, in conjunction 
with Austrian partner OD Systeme Handels- und 
Vertriebs GmbH from Vienna. 

times. Neografia has in this way further strengthened 
its position as a major player on the European print 
market. 

During the official inauguration ceremony, the 
company management reported that the Rapida 
145 had already exceeded the targeted performance 
parameters during the first months of  operation. 
Hynek Greben, director of  sales and service at KBA 
CEE, sees this as confirmation that KBA is not 
only a technology leader in the packaging segment, 
but equally a strong partner for all commercial and 
publication printers.

Everything under control: Practically all operating functions are managed 
through the ErgoTronic console.

Patrick Schwab, managing director of  Neografia, is delighted with the 
print quality of  the new press.

The low ceilings in the old, partially restored halls posed quite a challenge when bringing in the large-format KBA rapidas. 
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The investment package comprised two eight-
colour Rapida 164 perfector presses for large-format 
4-over-4 production and a five-colour medium-format 
Rapida 105 with coater from KBA-Sheetfed, an HP 
Indigo 10000 digital press, a large-format Magnus 
VLF Q2400 platesetter line from Kodak, cutting 
machines from Perfecta, automatic embossing and 
casemaking machines from Kolbus, large-format 
folding machines from Herzog + Heymann, pile 
turners from Baumann, a gilding machine from 
Ochsner, a sewing line from Meccanotecnica and 
other auxiliary equipment. The various machines 
from suppliers in five different countries were 
installed and commissioned over a period of  two 
years up to the end of  2016, in accordance with a 
timetable and implementation plan coordinated by 
KBA project manager Peter Benz.

Twenty-five years ago, the plant in Chekhov was 
the largest in the country, with over 5000 employees 

producing mainly magazines and other high-volume 
products. After comprehensive restructuring, the 
Chekhov branch of  JSC First Model Printing House 

One of  the two large-format KBA rapida 164 perfector presses for 4/4 production in format 120 x 164 cm. 

Project manager Peter Benz (r) from KBA-Digital & Web in 
Würzburg with plant manager Nina Butrina at one of  the two large-
format rapidas.
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today counts around 400 employees and produces 
approx. 22 million case-bound and paperback books 
each year. First Model Printing House attaches great 
importance to comprehensive quality management 
and efficient production. In addition to books in 
various styles and formats, a broad product portfolio 
includes also brochures, photobooks, calendars, cards 
and photo wallpapers.

First KBA Rapida 75 Pro 
with LED-UV in Poland

A few months ago, a Rapida 75 Pro with LED-UV 
drying was commissioned at ColorPressArt in Kielce/
Poland. It is the first half-format press incorporating 
the innovative drying technology in the country. At 
a recent open house, representatives from other 
Polish print companies were able to experience the 
new Rapida 75 Pro in production with a variety of  
non-absorbent substrates. A series of  accompanying 
presentations provided more information on 
the LED-UV process and on the inks and other 
consumables used.

Robert Tokarski, CEO of  ColorPressArt, is 
delighted with the comprehensive automation, 
energy efficiency and ecological compatibility of  the 
press. It has been configured with five printing units, 
a coater and triple-length extended delivery. Besides 
LED-UV production, it can also print and coat in a 
conventional process at speeds up to 16000 sheets 
per hour. 

The list of  key press features includes FAPC fully 
automatic plate changers, Plate Ident, CleanTronic 
Synchro Speed, the disengaging of  unused inking units, 
a console with wallscreen, ErgoTronic ColorDrive, 

ErgoTronic Lab, QualiTronic ColorControl 
with LiveView, DotView and QualityPass, ACR, 
accessories for printing on plastics and VariDryBlue 
dryers. With 225 mm raised foundations and CX 
board-handing accessories, the press is equipped 
to print on substrates up to a thickness of  0.8 mm. 
From standard and uncoated papers to films and 
other plastic materials, it delivers high-quality print 
on practically all substrates.
“Apart from the technological advantages, the 

LED-UV process brings also tangible economic 
benefits; for example, a reduced energy consumption 
and significant material savings,” as Robert Tokarski 
confirms. Jan Korenc, managing director of  KBA 
CEE: “We would like to thank ColorPressArt for 
choosing to install another sheetfed offset press 

ColorPressArt now owns the first KBA Rapida 75 Pro with energy-saving 
LED-UV technology in Poland.

Sales director Dietmar Heyduck (left) from KBA-Sheetfed Solutions and 
managing director Jan Korenc (right) from KBA CEE presented a model 
of  the rapida 75 Pro to robert Tokarski. With speeds up to 16000 sph and a full raft of  automation features, the 

rapida 75 Pro at ColorPressArt sets new standards. 
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from Koenig & Bauer. With its technical capabilities, 
it will help ColorPressArt to expand into new market 
segments.”

ColorPressArt was founded as an owner-managed 
company in Kielce/Poland in 1996. It offers a full 
spectrum of  print-related services, working with 
cutting-edge technologies in an exceptionally modern 
production environment. The portfolio includes 
high-quality commercial products, books, labels and 
pharma packaging, as well as advertising photography, 
visual advertising and promotion articles.

Slovenska Grafia orders 
another Lithoman

By ordering a 32 page long grain commercial 
press, Slovenska Grafia, which is the leading heatset 
printer in Slovakia, has invested in the latest web 
offset technology. After a huge investment in two 
highly productive Lithoman presses in 2011, the new 
Lithoman now replaces an older 16-page press. This 
is a further step of  the printing company towards 
high volume commercial printing and to secure their 
leading market position.

The highly automated 32-page printing system 
enables highest efficiency and offers flexible 
production possibilities, especially for the dynamic 
market sector of  magazines and catalogues with 
small runs. For this, the new press is perfectly 
equipped: with a cylinder circumference of  1156 
mm, a web width of  965 mm, a manroland web 
systems reel splicer RSC 15, 4 printing units and the 
fully automatic plate change APL. The manroland 
web systems Inline Control Systems for ink density 
(IDC m), color register (IRC) and cutoff  register 
(ICC) ensure highest printing quality and lowest 

waste rates. As well as part of  the equipment: the 
latest generation of  Pecom-X. 

With the investment decision, Slovenska Grafia 
gives a clear statement for the future of  their 
industrial print production in Bratislava. “We have 
been able to strengthen our market position steadily 
due to courageous investments during the last 
years. We are consequently continuing this journey 
now by investing in a premium product from the 
world market leader in web offset printing“, Rudolf  
Rosskopf, CEO of  Slovenska Grafia comments on 
the decision for the Lithoman.

manroland web Store 
launches Market-X

Web offset printing companies have taken to 
manroland web systems’ completely renewed 
eCommerce offering. The online shop has expanded 
and become a Market-X trading platform for 
numerous suppliers. Today, the manroland web Store 
supplies well over a thousand web offset customers 
with spare and wear parts as well as authorised 
consumables. Completely redesigned and relaunched 
in July 2016, the well-established online shop follows 
the model of  the most modern shops in the B2C 
sector. The pilot stage for the new Market-X trading 
platform starts this month.

The Market-X trading platform is a further 
development of  the established manroland web 
Store to offer customers of  manroland web systems 
and others a much wider selection of  products and 
services. To offer the added value to the customers, 
manroland web systems will connect more and more 
qualified suppliers to the future marketplace of  the 
printing industry. 

The first suppliers have already started to sell 
their products at the Store. “We are very happy to 
welcome considerable players from the printing 
industry. Together with a range of  selected pilot 
customers we are at the testing phase at the moment,” 
says Alexander Wachter, VP, Sales & Service Support, 
adding, “Quality, performance, and availability: This 
is what print customers expect from manroland 
web systems’ spare and wear parts supply business. 
Therefore, we are sure, that an offering that goes 
beyond the in-house service and covers all parts of  
the printing industry is more than important for the 
entire industry.”

At the contract signing 2017 in Bratislava (l-r): L. Kovacik (manroland 
Czech republic), S. Zapf  (manroland web systems), P. Kosik 
(Production director, SG), A. Tuharsky (chairman of  the Board 
SG), J. Aumiller (manroland web systems), r. rosskopf  (CEO, SG), 
L. Ciklamini (Technical director SG), and K. Polakovic (Technical 
Service).
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manroland web systems will further work on 
new improvements and functions to offer the most 
modern shop for the industry. “We consistently and 
intensively work on the implementation of  further 
functionalities, on the constant optimisation of  
technical consultation and on increasing the product 
variety and offerings – as now seen even by suppliers. 
The main objective is to offer a modern, convenient 
and reliable one-stop shopping experience no matter 
from where in the world and available 24/7. That’s 
what I would like to call a Market-neXt Generation,” 
says Wachter.

manroland focus on more 
machine efficiency

The manroland web systems service is aimed at the 
complete sector. It is not only about relocations or 
reconfiguration – the company has already started 
realising upgrades and retrofits for competitor 
presses and is successfully offering more. Last year, 
the company started catching people’s attention with 
retrofits for third-party presses. For the first time, a 
complete e-retrofit was carried out on a Goss press 
in the USA – a highlight which will be succeeded by 
many more. 

Servicing third-party presses is not the only highlight 
of  the new service structure: The newly designed 
and enhanced 24/7 online platform for spare and 
wear parts, the manroland web Store, was completely 
relaunched in 2016. The platform is now even more 
user-friendly and registered an immense customer 
growth in the first months after the relaunch. 

For mid-2017, manroland web systems has planned 
to open the manroland web Store as a diverse 
marketplace for the entire industry. Market-X will 
be the new benchmark of  the B2B online stores, 
where also sub-suppliers will be able to market their 
products. An expansion of  the platform for used 
parts and presses is already scheduled.

The service contract sector is also evolving – 
manroland web systems offers comprehensive 
service contracts with all significant services for the 
complete life cycle of  a press, in short: service next 
generation. 

The focus lies on developing new concepts with 
automated solutions in the spirit of  Industry 4.0. This 
means that the solutions ensure increased machine 
efficiency and thereby reduce the total costs. 

manroland web systems applies the Industry 4.0 
concepts to the field of  predictive maintenance. 
Because every printing system failure costs money; 
however, overcautious maintenance does as well. 
Modern technologies will soon be able to help 
replace spare and wear parts only when necessary, but 
always in time. As a press manufacturer, manroland 
web systems has sufficient data and resources to do 
this and therefore increase the productivity of  its 
customers and lower their costs. 

The name of  the project which tackles exactly this 
problem at manroland web systems is Maintellisense. 
The project name is derived from the words 
maintenance, intelligence and sense – this is what 
needs to be intelligently connected. 

The idea is generating even more automatically 
serviceable ‘smart data’ from the ‘big data’ already 
collected in different areas of  the company. The 
first expansion stage of  the new automated service 
philosophy is already being tested with pilot customers. 
Further expansion stages and information about 
Maintellisense will follow.

KBA-Sheetfed kicks off 
half-format campaign

Under the banner, Built for Your Needs – The KBA 
B2 Presses, KBA-Sheetfed has kicked off  a campaign 
aimed specifically at half-format printers and others 
with particular interests in that segment of  the print 
market. The two half-format presses, Rapida 75 
PRO and Rapida 76, are being presented during a 

Shoptalk around the rapida 76. 

series of  open days at KBA's manufacturing facility 
in Radebeul. Each event is reserved for a deliberately 
small group of  visitors and is intended to introduce 
interested users to the solutions which could help 
them to be even more successful in the future.

 The Rapida 75 Pro is the allrounder of  the KBA-
Sheetfed portfolio and serves a broad production 
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spectrum in B2 format. With its ultimate substrate 
flexibility and configuration freedoms which allow 
for up to 10 colours, as well as additional coating and 
perfecting units, it is an ideal choice for practically 
every application. As a dependable workhorse, it 
stands out with extensive automation and production 
speeds up to 16000 sheets per hour.

The half-format flagship from KBA is the Rapida 
76. With this press, printing becomes pure pleasure. 
Users who are presently unable to utilise the output 
capacity of  a B1 press, but cannot afford to forego 
the convenience of  sheer boundless automation, will 
find the perfect means of  production in the Rapida 
76. DriveTronic dedicated drive technology, fully 
automatic plate changing, Venturi sheet guiding and 
production speeds up to 18000 sheets per hour are 
just a few of  the highlights of  this sporty half-format 
Rapida.

QIPC, Printers House 
celebrate partnership

For fifteen years that QI Press Controls - 
Engineering Automation Electronics (QIPC-EAE) 
has been active in India, The Printers House (TPH) 
has been one of  its most highly valued partners. 
QIPC-EAE, specialist in measurement and control 
systems for the printing industry, and TPH, an Indian 
constructor of  printing presses, recently celebrated 
this long-stranding partnership. To mark the occasion, 
TPH was presented with a commemorative figure 
by QIPC-EAE.  The presentation provided a fitting 

moment to reflect on the achievements of  the past 
years. “TPH has always given us stalwart support 
in India,” says Vijay Pandya, managing director of  
QIPC-EAE India. “At trade fairs, for example, they’ve 
allowed us to demonstrate our automation systems 
on their presses. What’s more, they’ve always put in a 
good word for QIPC-EAE among their customers.” 

L.K. Sharma, CEO of  TPH underlined that view: 
“We have a very special working relationship with 
QIPC-EAE. In the beginning, the collaboration 
was with QIPC, with the later addition of  the newly 
acquired EAE. Our job was to build bridges between 
the needs of  typical Indian customers and QIPC-
EAE. We have always tried to convince clients of  
the quality inspections carried out by QIPC-EAE, 
because we are convinced of  their value too. In turn, 
QIPC-EAE always tries to meet the expectations 
of  the client as well as constantly seek out new 
innovations.”

Vijay Pandya makes reference to several of  the 
projects that QIPC-EAE has carried out with TPH 
- both inside and outside India - which give him 
abiding satisfaction. “For example, our installation 
at the National Media Group in Kuwait, the largest 
printing press that TPH has ever sold, complete 
with our automation systems. There have also been 
numerous installations at Lokmat Publications, as 
well as the system we installed on the seven-tower 
TPH Orient 45000 at Amar Ujala. There have been 
more recent projects too, such as for Deshabhimani, 
with the installation of  our automation systems on 
TPH’s Orient 36000 and 50000 presses.” 

L.K. Sharma, like Vijay Pandya, can also look back 
with immense satisfaction at the fully automated 
installation at Punch Nigeria Ltd in Nigeria. 

“Nevertheless, the key highlight for both of  us has 

L-r: Netrapal (senior Service engineer, TPH), Dixit (Design manager, 
TPH), Jagdeep Singh (senior VP, Domestic Sales, TPH), L.K. Sharma 
(CEO, TPH), Vijay Pandya (MD, QIPC- EAE India), Dabhas 
(GM-Production, TPH), Pawan Tyagi (VP-International Sales, TPH) 
and N.D. Pandey (GM-Design & Development, TPH).

Trendy and manoeuvrable: A Segway ride provided for a fun transfer 
between the two half-format rapidas.
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rapid change, it is essential for companies like Deluxe 
Packages to match their equipment and technology 
options to future demands.

The print format and production output of  the 
Rapida 106 are important factors for the company. 
The increasing complexity of  packaging designs calls 
for additional printing units for spot colours, and 
the double-coating facility is a further prerequisite 
for high-quality multiple coatings and UV finishes. 
The press is prepared for mixed conventional/UV 
production, features 450 mm raised foundations and 
incorporates dedicated accessory packages for both 
board and plastics printing. Its automation includes 
fully automatic FAPC plate changers, CleanTronic 
Multi washing systems for the alternating use of  
different ink systems, and CleanTronic UV.

The commissioning of  the Rapida 106 will lend a 
clear boost to productivity and quality in the press 
room. At the same time, it will further expand the 

been our continued ability to provide reliable quality, 
whilst at the same time reducing operational costs for 
our clients,” adds Sharma.

 

KBA Rapida 106 for 
Deluxe Packages

A seven-colour Rapida 106 in a double-coater 
configuration will be entering production at Deluxe 
Packages in Karachi/Pakistan in autumn. It is the 
longest sheetfed offset press ever installed in the 
60-year history of  the company, which supplies 
packaging for the pharmaceuticals, cosmetics and 
confectionery branches, as well as POS displays. 

Rehan Shafi Siddiqui and Zeeshan Mustafa Shafi 
Siddiqui represent the second generation at the helm 
of  the family business. They are in full agreement: 

“We were looking to invest in the very latest technology, 
and the Rapida 106 was thus a logical choice. Our 
confidence in KBA and the local sales team from 
Imprint Packaging Solutions was paramount in this 
decision.”

Deluxe Packages today occupies more than 4000 
m2 (43560 sq ft) of  production space at its existing 
premises. A new factory adds a further 16000 m2 
(174240 sq ft). With more than 150 employees, the 
company generates an annual turnover of  around 
$5.5 million (approximately €5 million) and is one of  
the leading packaging companies in Pakistan. 

In the past, the company has used various half- 
and medium-format presses with four to six colours, 
and so the arrival of  the 11-unit Rapida 106 heralds 
the transition to a whole new dimension. The post-
press department is also dominated by the latest 
die-cutting and folder-gluer technologies. As the 
packaging market in Pakistan is currently undergoing 

Signing of  the contracts at drupa last year (left to right): Zeeshan 
Mustafa Shafi Siddiqui, Deluxe Packages; Bhupinder Sethi, KBA sales 
department; Mikayil and Amaan Siddiqui, Deluxe Packages; rehan 
Shafi Siddiqui, Deluxe Packages; Akhlaq Khan, Imprint Packaging 
Solutions.

A seven-colour Rapida 106 in a double-coater configuration will be entering production at Deluxe Packages in Karachi in autumn.
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company’s substrate flexibility into the fields of  
plastic packaging and production on metallised board 
with an opaque white primer. 

Deluxe Packages operates a two-shift system and 
prints around 35 million sheets per year, with further 
increases planned. Its market success is achieved 
through a mix of  innovative technology and 
concentrated customer orientation. The Rapida 106, 
with its comprehensive process capabilities, is certain 
to contribute to further growth with high-quality 
printing and finishing. The additional installation of  
a cold foil module is in the pipeline and will soon add 
yet another aspect to the application spectrum.

Color-Logic certifies 
Flexographix

Color-Logic has named Flexografix Inc as the first 
certified Color-Logic prepress facility in the Chicago 
area.   Mark Geeves, Color-Logic Director of  Sales 
and Marketing, says: “Flexografix is a welcome 
addition to our growing list of  licensed flexographic 
facilities in the Midwest.  The Color-Logic sample 
evaluation team termed the Flexografix samples 
‘incredible’-- a testimony to the superior plate-
making technology offered by the firm.”  Geeves 
adds: “Flexografix is G7 certified and consistently 
invests in the latest plate-making technology.  Their 
work demonstrates the quality plates and service that 
licensed Color-Logic converters and label producers 
can expect from them.”

 

New international sales 
head for Hugo Beck 

Hugo Beck, the world’s leading manufacturer 
of  horizontal flowpack, film packaging and post-
print processing machines, has appointed its new 
International Sales manager, Mario Möginger, to 
provide cross-sector sales support and with specific 
focus on applications in the automation and flow-
pack sectors. Möginger has many years of  experience 
in mechanical engineering and has previously held 
a variety of  senior national and international sales 
positions, most recently as branch manager at J 
Schmalz GmbH. 

Founded in 1955 and based in Dettingen/Erms 
near Stuttgart, Hugo Beck provides comprehensive 

manufacturing product range in the film packaging 
segment for flow-packs, poly bags and shrink packs 
in the world. With a focus on maximising automation, 
flexibility and availability, Hugo Beck’s innovative 
packaging solutions are developed and produced by 
some 110 specialists at the company headquarters. 
Today, the family enterprise is represented all over 
the world by a network of  contract partners and 
Hugo Beck machines are currently being used 
successfully across a wide range of  industries, 
including pharmaceuticals, food, cosmetics, print 
and paper, textiles, glass and wood.

Hugo Beck’s horizontal flow-pack, film packaging 
and post-print processing machines operate in an 
output range of  3000 to 18000 cycles/hour. Flexibly 
deployable periphery modules are available for all 
machines, among them feeders and high-speed robot 
systems as a component of  various automation 
solutions. In addition to providing series machines, 
Hugo Beck focuses on enabling customer-specific 
solutions. State-of-the-art in-house project planning 
and manufacturing processes are the prerequisite for 
being able to react flexibly to virtually all customer 
needs.

Midland Paper, Color-Logic 
target luxury carton market

Color-Logic has certified Platinum Recycled Cast 
Coat, a luxury carton stock offered by Midland Paper, 
for use with the Color-Logic process. Discussing 
the certification, Mark Geeves, Color-Logic director 
of  Sales and Marketing, says: “The new Midland 

Mario Möginger, International Sales manager at Hugo Beck in 
Dettingen.
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stock for carton applications, in combination with 
Color-Logic Best Silver ink and software, is a game 
changer for luxury packaging applications.  The 
samples submitted for certification, produced by a 
Midland client, have the smoothest glass-like surface 
of  any cast coat we have seen.”

Commenting on the certification, Mike Jacobson, 
Midland Paper senior VP Sales, says: “We knew our 
new Platinum Recycled Cast Coat stock would provide 
exceptional print quality.   After tests with the Color-
Logic software and Best silver ink, however, we now 
know our customers can enjoy dramatic effects at an 
economical production cost.  What can be done with 
five ink colours -- and the fact that all the decorative 
effects can be done at the design stage with no post 
finishing necessary -- opens up new markets for our 
new recycled board.”

Midland Paper serves the Midwest market from its 
corporate headquarters in Wheeling, Illinois.  With 
the recent acquisition of  Shaughnessy Paper, Midland 
Paper now has 20 distribution centers throughout the 
Midwest, and sales offices from coast to coast.  Since 
1983, Midland Paper sales have grown from $14 
million annually, to in excess of  $1 billion.  Midland 
Paper is one of  Chicago's top 50 private Companies 
and one of  America's largest independent paper and 
packaging distribution firms.  

Color-Logic develops color communication 
systems and software tool sets for a variety of  special 
effect printing applications. 

Color-Logic decorative effects utilise the existing 
workflows of  printers and designers, yielding dynamic 
results without the use of  special equipment. The 
company supports the value of  print and works 

with designers and printers to enhance their printed 
media. 

Foster releases new On-
a-Roll Lifter Jumbo

Foster has announced the immediate availability 
of  the Foster On-a-Roll Lifter Jumbo, a new lifter 
developed in collaboration with EFI.  The new 
device was designed for use with EFI and VUTEk 
wide format and super-wide printers as well as EFI 
Reggiani textile printers, but is suitable for a variety 
of  similar roll-fed printers in the marketplace.  

With the Foster Jumbo, printer operators and shop 
floor personnel can quickly and safely maneuver rolls 
as heavy as 990 lbs (450 kg) and with roll diameters as 
great as 19.6 inches (50 cm).  The Foster Jumbo lifter 
has a roll tray that facilitates loading and unloading, 
as well as transporting, rolls.

Says Foster CEO Ted Borowsky: “Large media 
rolls such as those used by EFI printers are extremely 
difficult for operators to handle in the typical print 
shop, converter, or packaging firm.  The new Foster 
On-a-Roll Lifter Jumbo permits operators to quickly 
and easily load and unload printers, as well as 
maneuver heavy rolls in the warehouse and on the 
shop floor.”

For more than 65 years, Foster has provided 
finishing solutions for corporate users and businesses 
in the graphic arts industries.  Founded as Foster 

Midland Paper/Color-Logic cast coat samples.

The foster On-a-roll Lifter Jumbo.
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Manufacturing, the company simplified the name to 
Foster in 2015 in recognition of  a product line that 
has expanded well beyond cutters.  Throughout the 
Americas, Foster offers a complete selection of  quality, 
precision cutters and trimmers for wide format, 
sign-making and display graphics production.  As a 
worldwide HP partner, Foster provides a complete 
line of  lifters for handling the large media rolls used 
in grand- and large-format printing.   

PrintReleaf boost to 
reforestation

At Print 17, the quadrennial commercial printing 
and packaging exposition in Chicago, coming up in 
September, PrintReleaf  will introduce a product that 
enables commercial and package printers to offer 
their customers verified reforestation to offset the 
paper used in their projects. 

Announcing the introduction, PrintReleaf  CEO 
and founder Jordan Darragh said: “PrintReleaf  was 
introduced in the managed print services market in 
2014, where it is widely accepted as a cost-effective, 
foolproof  way to demonstrate environmental 
responsibility. Now, as brands and major commercial 
print buyers measure their environmental 
performance against specific goals, PrintReleaf  offers 
an independently verified means of  reforestation that 
corresponds to the paper used in print jobs of  any 
kind.  At Print 17, PrintReleaf  will introduce an easy-
to-use software product that lets printers offer their 
customers the opportunity to join the environmental 
movement.”

PrintReleaf  creates a global sustainability standard 
by certifiably guaranteeing to re-leaf  the paper 
consumption of  PrintReleaf  customers.  PrintReleaf  
is the only technology platform that measures a 
customer's paper usage and directly compensates for it 
with reforestation projects. The patented PrintReleaf  
technology not only tracks paper consumption, but 
also monitors PrintReleaf  reforestation partners to 
ensure fulfillment.  Market-leading companies with 
a passion for the environment and a progressive 
concern for advancing environmental stewardship, 
together with their customers, rely on PrintReleaf  to 
provide a nexus of  partnerships involving forestry, 
technology, and business. 

ABB will be represented at a booth at WAN-
IFRA India 2017 in Chennai from 12th to 14th 
September. Here, ABB will explain how its newest 
production management systems improve the 
efficiency in newspaper production and make 
complex demands more manageable. Its solutions 
include systems for the overall management of 
the complete newspaper production process 
from plate-making to delivery across one or 
more print sites.

ABB also offers modular retrofit solutions 
for controls and drives for newspaper printing 
presses from all manufacturers. These modular 
solutions allow a part of the press to be 
retrofitted, thereby freeing up spare parts for the 
rest of the press and minimising the cost. ABB’s 
retrofit solutions also enable the use of modern 
ergonomic control consoles and advanced 
production management systems.

ABB is a leading automation supplier to the 
newspaper industry. ABB Printing (www.abb.
com/printing) delivers solutions that provide 
unique and totally integrated end-to-end control, 
protect existing investments and provide 
management information essential to improving 
profitability.

ABB at WAN-IFRA India 2017 

Sanjay Gupta is chairman, 
IIM-Amritsar

According to media reports, Sanjay Gupta, 
CEO of Jagran Prakashan, has been appointed 
chairman of the Society and Board of Governors 
of the Indian Institute of Management (IIM) 
Amritsar. It is being reported that Gupta will 
hold the post for five years starting from June 
23. Gupta is a full-time director at Jagran 
Prakashan and also holds the position of chief 
editor of Dainik Jagran. He is a director at Mid-
day Infomedia, MMI Online, Naidunia Media 
and member of the executive committee of The 
Indian Newspaper Society.

(Courtesy: exchange4media.com)
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after last year’s failed coup attempt. About 160 
journalists are currently in jail, while more than 150 
media outlets, from broadcasters to newspapers and 
magazines, have been shut down, leaving thousands 
unemployed.

Erdogan bristles at accusations he is muzzling 
the press, saying authorities are simply rooting out 
criminals. He disputes figures from rights groups 
about the number of  imprisoned journalists. “There 
can be no question of  limitless freedoms in the press. 
If  the media abuses all kinds of  freedoms to cause 
turmoil in the country or to cause provocations, then 
there is the judiciary for them too,” he said recently, 
addressing foreign investor representatives in Istanbul. 

“The judiciary will work for them too. Nowhere in 
the world can there be limitless freedoms. The West 
does the same to freedoms and its media members.”

Asked at the end of  the G20 meeting in Hamburg, 
Germany, about the media situation, Erdogan again 
insisted that those arrested had been detained for 
criminal activity. “Journalists commit crimes too 
and when they do the judiciary makes the necessary 
assessment,” he said. “I want you to know that those 
you know as being members of  the press are mostly 
people who aided and abetted terror.”

Pressure on Turkey’s media is nothing new. Ranked 
155th out of  180 countries in the 2017 World Press 
Freedom Index, Turkey fared marginally worse than 
it had the previous year, when it was ranked at 151.

Courtesy: The Hindu)

WAN-IFRA joins Audience 
Measurement Coalition 

WAN-IFRA, the World Association of  Newspapers 
and News Publishers, has joined forces with a 
group of  leading associations representing the 
audience measurement ecosystem to support the 
European Union in its efforts to reform the ePrivacy 
Directive. The Coalition for Audience Measurement 
is composed of  global and European associations 
representing the interests of  stakeholders that use 
audience measurement to help finance news media 
offers to the public. 
“In the digital age, our business models require the 

transparent and secure use of  data. An independent 
press that serves Europe’s public interest must be able 
to compete effectively with its global competitors. 

S. Nandakumar passes away
S. Nandakumar, former controller of  Printing 

of  The Hindu Group, passed away recently. He was 
75. He served the organisation at different printing 
centres during a phase in which the technology and 
techniques of  printing were changing rapidly and 
inexorably.

Nandakumar, a qualified mechanical engineer who 
joined group in 1965, was involved in the operation in 
Coimbatore in 1969 when The Hindu, for the first time, 
started a printing unit outside Madras. A facsimile 
edition, receiving page images from Madras by means 
of  co-axial cables was set up. In this technical feat of  
the times, Nandakumar worked under the guidance 
of  G. Kasturi, The Hindu’s editor who had a keen eye 
for matters of  production as well.

Nandakumar was part of  the team when the second 
facsimile edition was launched in Bangalore in 1970. 
He later served in Madurai when The Hindu launched 
its first offset printing facility in that city, and then in 
Hyderabad. Indeed, his forte was high-quality offset 
printing. From 1985, he headed the overall printing 
operations from Chennai. Nandakumar led the team 
that oversaw the introduction of  colour in the daily 
broadsheet editions in 2001. He was associated with 
the organisation as a consultant until his passing 
away.

(Courtesy: The Hindu)

Turkish media reel under 
crackdown

About 160 journalists are in jail while over 150 
media outlets have been shut down

A satirical cover for a political news magazine was 
all it took to see its editor eventually sentenced to 
more than two decades in prison. Cevheri Guven, 
editor in chief  of  Turkey’s Nokta magazine, fled 
while out on bail late last year, smuggling his family 
out of  a country he says is rapidly descending toward 
all-out dictatorship. He took refuge in Greece, where 
he applied for political asylum.

Guven is far from alone in feeling the full force of  
the Turkish government’s wrath against press critical 
of  President Recep Tayyip Erdogan, particularly 
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Audience measurement is an essential tool for the 
industry,” says Gerald Grünberger, chair of  WAN-
IFRA’s Member Associations Directors Committee. 

Audience measurement is a vital tool for media 
companies to analyse traffic flows and content 
performance. The coalition sets out to inform 
lawmakers about the functions of  audience 
measurement and the value it brings to society. 
Specifically, without those measurements, media 
organisations would not be able to prove their 
comparative value to their partners, and advertisers 
would be prevented from measuring the effectiveness 
of  their ad placements. If  news media companies 
cannot reliably track the performance of  their 
websites, their capacity to secure revenues to finance 
their online operations will be seriously hampered.

The first statement of  the Coalition focuses on the 
distinction between first- and third-party audience 
measurements in the current proposal for an ePrivacy 
regulation. The former is the object of  an exemption 
from burdensome user consent obligations, the latter 
is not. Only a few, mainly US-based, service providers 
can offer a first-party service, and thus benefit from 
the exemption, while most service providers and 
news media instead use trusted third-party suppliers 
to provide audience measurements on their behalf.

If  the text is not changed to extend the exemption 
to third parties, end users will be faced with incessant 
requests for consent when visiting news media 
websites, the accuracy of  measurements will be 
greatly diminished, and the value of  the websites will 
be difficult to prove to partners and investors. 

The Coalition for Audience Measurement will 
likely continue its work throughout the negotiations 
to adopt a new ePrivacy Regulation.

Print media in India grew 61 pc 
in 10 years: ABC

Bucking the worldwide trend, the print media in 
India has grown by 61 per cent in the last 10 years, 
figures released by the Audit Bureau of  Circulations 
(ABC) show. Average sale of  copies per day increased 
from 3.91 crore in 2006 to 6.28 crore in 2016, 
according to figures published by the circulation 
watchdog.

ABC, which certifies the circulation figures of  
publications every six months, reported that the print 

industry in India has been growing at an “incredible” 
CAGR of  4.87 per cent over the 10-year period, with 
251 publishing centres added to the 659 back in 
2006.

Growth has been strongest in north India, where 
print grew by 7.83 per cent CAGR during the period, 
followed by the south with 4.95 per cent. Much of  the 
growth of  the industry is due to the robust growth 
of  regional titles, with Hindi publications topping the 
growth chart by a CAGR of  8.76 per cent followed 
by Telugu with 8.28 per cent.

English newspapers grew at the rate of  2.87 per 
cent in the same time. The ABC report drew upon 
projections by KPMG which indicated that print 
would hold its place as the second biggest media 
platform in India, next to TV, right into the 2020s. 
Print industry size is tipped to grow to Rs 431 crore 
by 2021, at a CAGR of  7.3 per cent.

(Courtesy: The New Indian Express)

‘Print media players taking 
proactive steps'  

Here’s what M.V. Shreyams Kumar, joint MD, 
Mathrubhumi Group, has to say about the changing media 
landscape in India. 

The print industry has died many deaths and its 
obituary has been written and re-written many times 
over the past few years. The ABC has challenged 
popular belief  that print media in the country is 
dying, by releasing data that shows that 2.37 crore 
newspaper copies were added in the last 10 years 
despite stiff  competition from television and digital 
media, they have all been touted to state that ‘writing 
is on the wall’, ‘death is not too far’.

There are multiple reasons driving the growth 
of  paid print in this country. First, over the past 
decades, there has been an increase in literacy levels 
in India (from 64.8 per cent in 2001 to 74 per cent in 
2011), which has expanded the target market for the 
industry.

Second, the Indian economy is a rural economy 
with more than 65 per cent of  India’s population 
residing in the rural areas. A paradigm shift is visible 
in rural population where there is a strong depth in 
language readership, particularly in Hindi, Marathi, 
Urdu, Gujarati, Malayalam, Tamil and Telugu among 
others, over the past five decades as they become 
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one of  the most influential consumer groups with 
increased income levels and changing tastes and 
preferences.

Additionally, the coverage of  local news by regional 
language newspapers has given circulation the 
much needed momentum to express the consumers’ 
grievances and aspirations. Regional focus has further 
resulted in hyper-localisation leading to multi-edition 
newspapers with supplements.

Lastly, Indian newspapers are priced significantly 
lower than their global counterparts to enable a wider 
reader base. Annual subscription for an average Indian 
newspaper is less than INR 1000 which amounts to 
USD 15 (USD 1 = INR 67.)

As Internet access expands and technology 
advances take place, traditional print players are also 
experimenting with these changes and co-exist with 
them both in the physical and digital space. The print 
media players are taking proactive steps to sustain 
their circulation revenue and prevent cannibalisation 
from the new avenues of  news and information.

 (Courtesy: exchange4media.com)

No GST on books, but prices set 
to rise

Book lovers and students will now have to pay more 
as books will become costlier by 10-20 per cent under 
the Goods and Services Tax regime. Though books 
continue to remain exempt under GST, but inputs 
such as printing, binding and royalties to authors now 
attract tax at 12 per cent. Since the publishers don’t 
get input tax credit, they now propose to pass it on 
to customers.
“Books are not taxable under GST, but we are at 

a disadvantage as we lose out on input tax credit. 
Prices of  books will increase by 15 per cent to 20 
per cent,” saysAmit Bhargava, director of  Taxmann. 
The company publishes legal books on topics such 
as direct and indirect tax laws, banking and company 
laws that are also used by University students. Starting 
July 1, it has already hiked prices of  books to reflect 
the changes with GST. But on the ground, it is 
unlikely that prices of  your favourite bestseller would 
have increased immediately, although retailers expect 
a hike in the coming months.

Nabhi Kumar Jain, owner of  Jain Book Depot, the 
iconic landmark located in Connaught Place, believes 

consumers are bound to see the impact of  GST on 
books in the next one or two months. Jain who also 
run Nabhi Publications, said, “We have not changed 
the MRP of  books currently but we believe books 
will see an upward revision in prices in the next 1-2 
months.” Publishers of  school textbooks are also 
planning to hike prices, but it is expected from the 
next academic session.

Subash Goel, Treasurer, Federation of  Educational 
Publishers in India, said, “We believe that MRP of  
books could go up by 12-15 per cent as costs of  
publishers have gone up under the GST regime.” 
He added the 12 per cent GST being imposed on 
author royalties will be through reverse charges so 
publishers will not be able to avail themselves of  any 
input tax credit on this cost. The GST on royalties is 
being seen as the biggest challenge by the industry, 
which will neither help the publisher, the reader or 
the author.
“When the government is trying to give a thrust to 

education, this is not favourable development,” said 
Ashok Gupta, a Chartered Accountant, associated 
with a publishing house.

Further, paper also attracts GST. For transition 
stocks from before July 1, publishers and printers 
will not get any input tax credit on excise duty and 
central sales tax paid by them. “There is no set-off  
for transition stocks and it will add to costs,” said 
another publisher who did not wish to be identified.

As a special concession for young children, the GST 
Council had decided to lower the rate on exercise 
books to 12 per cent from the earlier proposal of  
18 per cent and had altogether exempted colouring 
books used by small children from the tax.

(Courtesy: BusinessLine)

Revocation of 12% GST on 
LWC paper sought

After firing a letter to the Union Revenue secretary 
asking for the removal of  12 per cent GST (goods 
and services tax) on lightweight coated paper 
(LWC),  magazine publishers are gearing up for a 
“long-drawn” struggle with the government. Magazine 
representatives don’t expect relief  in less than two-
three months’ time during which they would have to 
bear the increased taxation burden. 

Given the scenario, publishers will seek the 
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Komori LR 435 SII web press in excellent working condition for immediate sale 
Videos on you tube from the links below:
https://youtu.be/OqBMImGlZ0I; https://youtu.be/_PDHgPRGr-A; https://youtu.be/QB10KY6e8JU
Images on slide show from link below:
https://youtu.be/4-Fbz1d8S6Y
https://www.youtube.com/watch?v=4-Fbz1d8S6Y&feature=em-share_video_user

Floor length 90ft including working area : Floor width 30ft including working area, Height 12 to 12.5ft, 
KOMORI LR-435SII, Year : 1995, , Cut Off: 546mm, Max Width: 880mm

Components: - Reel Stand, - Reel Lifter,  - Infeed,  - Printing Unit 4/4,  - Dryer + After Burner
 - Cooling Unit,  -  Two Stacker Bandler,  - One paper Conveyer, - Web Tentioner, - Web Guide

Specs: - Two Feather Touch Console (PQC) - Ink key motor adjust by Console
 - Make Ready adjust by Console - Alcohol Dampening (Komori Matic )

 Folding Pattern: - Newspaper 4P, - B4  4P/8P,  - B5  8P/16P

 Technical Advantages of This Machine: - Speed 35,000 PHR, - Plate Bender,  - Cocking (Adjust on Unit)
 - Perforating unit, -  Folder Delivery, -  Sheeter Delivery

For Inspection, further details and incoterms

Contact:
Harikrishnan. R
Senior Manager Operations
Bharathan Publications Private Ltd.,
Kalki Buildings, 47 - NP, Jawaharlal Nehru Road,
Ekkaduthangal, Chennai - 600 032

Contact on email: onlines@kalkiweekly.com

retrospective removal of  the tax since it came into 
effect on July 1. Industry sources agreed that the 
government will not respond easily because the policy 
formulation has already happened. However, the 
magazines expect the MIB to recommend their case 
to the GST council for further consideration. Kerala 
Finance Minister TM Thomas Isaac and his West 
Bengal counterpart Amit Mitra are being zeroed in 
as individuals who could push the case of  publishers 
before the GST council because the final decision 
rests with that body. 

In a letter addressed to the Revenue Secretary on July 
11, the Association of  Indian Magazines (AIM) had 
come down heavily on the government’s decision to 
levy a higher tax rate on LWC paper. The association 
demanded that magazines be treated at par with 
newspapers as per the provisions of  the Press & 
Registration of  Books Act, 1867. “We request you to 
please withdraw the GST levied on LWC paper up to 
70 GSM completely or at least bring it to 5 per cent 

and ensure parity with newspapers,” said the letter.  
Under the erstwhile tax regime, publishers with the 

Registrar of  Newspapers for India (RNI) numbers 
were exempt from any form of  taxation on newsprint. 
They did not have to pay any central or state tax, 
customs duty, excise duty or value added tax on 
SNP (Siam Nippon Industrial Paper), GNP (Great 
Northern Paper) and LWC paper up to 70 GSM. 

(Courtesy: exchange4media.com)
 

SC verdict leaves journalists 
union dejected

Expressing its disappointment at the verdict 
pronounced by the Supreme Court, the Indian 
Federation of  Working Journalists (IFWJ) insisted 
that their objective was to get the erring newspaper 
groups punished or fined. “Nothing (of  such sort) 
happened,” said IFWJ Working President K Vikram 
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Rao, weeks after the SC dismissed the contempt 
petition on June 19. Instead of  benefitting the 
employees, the legal battle which lasted for over two 
years led to financial gains for the lawyers, claimed 
Rao. According to him, lakhs of  rupees were spent on 
the litigation with advocate Parmanand Pandey alone 
charging Rs 80 lakh for representing the employees.

The amount was raised through individual 
contributions in the range of  Rs 25,000-30,000 from 
over 300 persons belonging to various states. Despite 
shelling out a huge amount of  money, the aggrieved 
employees did not get any immediate economic relief  
which has left them entirely dejected. Nevertheless, 
the court upheld the recommendations of  the Justice 
Majithia Wage Boards and gave the newspaper 
concerns another opportunity to award the arrears 
in full to both the permanent and contractual 
employees.

Even then the  IFWJ is not pacified. “We 
are concerned with the implementation of  the 
recommendations,” added Rao, mentioning that the 
court could have set out a timeline of  six months 
which it refrained from doing. Previously, a three-
judge SC bench led by the then Chief  Justice P. 
Sathasivam had also upheld the validity of  the Wage 
Boards’ proposals in February 2014. At the moment, 
IFWJ’s biggest grievance is the fact that employees 
will have to approach the labour courts to get their 
dues as per the direction of  the SC. The multiple 
cases will be heard once again right from the very 
beginning either individually or in groups.

Therefore, the entire matter is back to square one 
in a way. Having faced numerous obstacles in the 
past, Rao feared that the employees will begin to lose 
their morale in the days to come. The case which 
was recently set aside by a division bench of  the SC 
headed by Justice Ranjan Gogoi revolved around 83 
petitions filed by persons from across the country 
alleging non-implementation of  the Justice Majithia 
Wage Boards. Established by the Labour Ministry 
in 2007, the recommendations were accepted by the 
Government of  India in 2011.

(Courtesy: exchange4media.com)

PIB help to audit circulation 
figures?

The Union Ministry of  Information & Broadcasting 
(MIB) is believed to be taking steps to involve the 
Press Information Bureau (PIB) in the task of  
auditing the circulation figures of  print publications. 
According to sources privy to internal developments, 
the MIB is under a lot of  pressure owing to rising 
complaints and allegations of  “fudging numbers” 
vis-à-vis the number of  copies printed and sold by 
each publication. 

To maintain the credibility of  the auditing process, 
the MIB is apparently very keen to provide the PIB 
with some space in the given assignment. However, 
highly placed industry sources in touch with the 
Registrar of  Newspapers for India (RNI) officials, 
claimed that PIB “might not be competent” enough 
to successfully carry out the job. Expressing their 
apprehensions, the officials reportedly indicated 
that they are confident of  the entire work pertaining 
to auditing and certification being handed back to 
the RNI. A nodal agency of  the Government of  
India, the PIB was set up during the time of  British 
Raj in 1919. The agency plays a pivotal role in 
communicating critical information on behalf  of  the 
union government through press releases.

Nevertheless, it is far removed from the auditing 
work at present. According to an industry source, 
the current audit of  newspapers and magazines is 
carried out in two ways. While the Audit Bureau of  
Circulations (ABC) takes care of  publications with a 
claimed circulation of  over 45000 copies, the ones 
below that figure require an audit from an accountant 
which is followed by RNI certification. Established 
in 1956, the RNI is a Central Government institution 
performing both statutory and non-statutory 
functions. The former includes issuing certificates 
of  registration and scrutiny of  annual statements 
whereas the latter entails the preparation of  the 
newsprint allocation policy. On the other hand, ABC 
is a voluntary organisation of  publishers, media and 
advertising agencies, advertisers and government 
bodies like the Directorate of  Advertising & Visual 
Publicity (DAVP). 

(Courtesy: exchange4media.com)
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Circulation figures to be sent to 
ABC by August 16

The Audit Bureau of  Circulations (ABC) has 
provided member publications with six weeks of  
time to electronically submit the audited circulation 
figures for the period from January to June 2017. In 
a letter sent to the member publications on July 3, 
ABC Secretary General H.B. Masani stated that the 
audited circulation figures must be accompanied 
with the auditor’s report, which should reach the 
circulation certification body on or before August 
16. “It may be emphasised that the period of  six 
weeks allowed for this purpose is considered to be 
adequate. No further extension will be considered,” 
said the letter.

It was added that the member publications have 
to compulsorily abide with the existing norms of  
submitting their circulation figures with the ABC. If  
a publication fails to furnish the audited circulation 
details for even a single audit period of  six months, 
it cannot be considered for certification during the 
subsequent assessment.
“Those publisher members who have not submitted 

their audited circulation figures for the previous 
audit period i.e. July-December 2016 are particularly 
reminded of  this essential requirement,” wrote 
Masani. In order to ensure fairness, ABC’s guidelines 
require publishers to inform them regarding special 
trade schemes enticing readers to buy the respective 
publications. Multi-edition newspapers are kept in 
check by being made to file a separate incoming 
certificate along with an area breakdown statement 
for each edition/printing centre.

 (Courtesy: exchange4media.com)

Vikatan Group MD is director, 
FIPP Board

FIPP, the network for global media, represents 
content-rich companies or individuals involved in 
the creation, publishing or sharing of  quality content 
to audiences of  interest. FIPP has more than 600 
member companies, which includes 30 national 
associations, more than 400 media owners and 
more than 100 service providers to the industry and 
associated organisations, in more than 50 countries.

The FIPP Management Board appointed                                      

B. Srinivasan, MD, Vikatan Group, along with Hans 
H. Hamer of  Axel Springer SE and Jennifer Savage of  
Time Inc as directors at its last meeting in May. FIPP 
Board directors are elected by the FIPP membership 
to represent their member companies as a part of  
the policy-making and governance structure of  FIPP. 
The management board is currently made up of  38 
company representatives from 20 countries.

Srinivasan has been responsible for Vikatan’s 
diversification to magazines in multiple genres, 
expanding head-on into the Internet publishing space 
in 1997, going paid-for in 2005, embracing social 
in 2010 and having an app presence since 2011. In 
1998, he ventured into TV production expanding the 
scope of  production to five languages and building 
up a library of  more than 8000 hours of  content. He 
also nurtured Vikatan into book publishing, having 
published more than 1000 books and sold millions. 

Twenty-six years on, today, Srinivasan oversees 
a truly diversified media house with 12 magazine 
titles in Tamil boasting of  a combined sale of  more 
than 50 million copies annually, selling more than 
half  a million books every year, reaching 7.5 million 
monthly uniques on the web, and expects more than 
5 billion minutes to be viewed on YouTube in 2017, 
interacting with over 15 million followers on social 
media. He envisions Vikatan to reach double digital 
revenues every year from 2018 in order to be a truly 
independent digital media company by 2021.

(Courtesy: exchange4media.com)

DD News launches new website 
DD News has launched a new website, www.ddnews.

gov.in. The new DD News website gives an insight of  
news and features from across the world. Stories can 
be read in Hindi and English and a live webcast lets 
you watch DD News on the go. The new website has 
a richer colour scheme. The open source technology 
used in the website makes it more responsive. For 
instance, if  you open it on your mobile phone, it will 
adjust according to your screen size, so that you can 
read the website easily on your mobile, tablet, laptop 
or computer.

(Courtesy: exchange4media.com)
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August 10-11, organised by INMA, 
in New Delhi: INMA South Asia 
News Media Conference. Details 
on INMA website

August 16-17, organised by WAN-
IFRA, in Hyderabad: Digital 
Content Monetisation. More 
details from vijayalakshmi.murali@
wan-ifra.org

2017

August

September

September 12-14, organised by 
WAN-IFRA, in Chennai: WAN-
IFRA India 2017 Conference. 
More details from sureshbabu.
kr@wan-ifra.org/ vijayalakshmi.
murali@wan-ifra.org 

September 13-15, organised by 
FESPA, in Johannesburg, South 
Africa: FESPA Africa. Details on 
the FESPA website

September 18-20, organised by 
News Media Alliance, in Chicago: 
adxchange. For more details 
contact gay@newsmediaalliance.
org

September 20-22, organised by 
INMA, in Lima, Peru: INMA Latin 
America Media Conference. 
Details on INMA website

September 21-23, organised by 
FESPA, in Mexico: FESPA Mexico. 
Details on the FESPA website

October

October 2-3, organised by WAN-
IFRA, in Zagreb, Croatia: Video 
Action Days. More details from ralf.
ressmann@wan-ifra.org/ virginia.
melero@wan-ifra.org

October 2-6, organised by 
WAN-IFRA, in Chicago/ New 
York: Study Tour: New Digital 
Business. More details from nicole.
frankenhauser@wan-ifra.org

October 10-12, organised by 
WAN-IFRA, in Berlin: Digital 
Media World 2017/ Print World 
2017. More details from Manfred.
Werfel@WAN-IFRA.org

October 10-12, organised by WAN-
IFRA, in Berlin: IFRA World 
Publishing Expo/ DCX Digital 
Content Expo/ World Digital 
Media Awards. More details from 
a.kluge@publishing-exhibition.org

October 18-19, organised by 
FESPA, in Bangkok: FESPA Asia 
Congress. Details on the FESPA 
website

October 19-20, organised by WAN-
IFRA and News Media Alliance, in 
New York: North American Digital 
Media Awards/ Digital Media 
North America 2017. More details 
from raquel.gonzalez@wan-ifra.
org/  michelle@newsmediaalliance.
org

October 23-27, organised by WAN-
IFRA, in New York/ Washington 
DC: Study Tour: The Super Social 
Newsroom. More details from 
nicole.frankenhauser@wan-ifra.org

October 24-25, organised by 
WAN-IFRA, in Bengaluru: Digital 
Advertising – Tech platform, 
Mobile formats. More details from 
vijayalakshmi.murali@wan-ifra.org

October 26-27, organised by INMA, 
in Dallas, US: INMA Connect – 
Educate, Engage, Experience/ 
Subscriptions Model Summit/ 
Video Revenue Summit. Details 
on INMA website

October 31 – November 2, 
organised by WAN-IFRA, in 
Singapore: Digital Media Asia 
2017. More details from wilson.
leong@wan-ifra.org

October 31 – November 3, 
organised by IPEX, at NEC in 
Birmingham, UK: IPEX 2017. More 
details at http://www.infor http://
www.informaexhibitions.com/

September 25-29, organised by 
INMA, in Oslo, Norway: INMA 
Media Viking Week. Details on 
INMA website

September 26-28, organised by 
WAN-IFRA, in San Francisco: eRev 
Executive Programme. More 
details from cecilia.campbell@wan-
ifra.org
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November

November 8-10, organised by 
WAN-IFRA & Reuters, in London: 
The International Newsroom 
Summit 2017. More details from 
virginia.melero@wan-ifra.org

November 14-16, organised 
by WAN-IFRA, in Buenos 
Aires, Argentina: Digital Media 
LATAM/ LATAM Digital Media 
Awards. More details fromnicole.
frankenhauser@wan-ifra .org/
rodrigo.bonilla@wan-ifra.org

December 7-10, organised by 
FESPA, in Istanbul: FESPA 
Eurasia 2017. Details on the FESPA 
website

December 11-14, organised by 
IPAMA & Expo Centre Sharjah, in 
Sharjah: Print Pack Arabia. More 
details from gaurav@expo-centre.
ae/ rajesh@expo-centre.ae/ info@
expo-centre.ae

DecemberNovember 13-17, organised by 
INMA, in San Francisco: INMA 
Silicon Valley Study Tour. More 
details from Katy.Schaff@inma.
org

November 15-16, organised 
by WAN-IFRA, in Bengaluru: 
Advanced Photojournalism. 
More details from vijayalakshmi.
murali@wan-ifra.org

November 29-30, organised by 
WAN-IFRA, in Nairobi, Kenya: 
Digital Media Africa 2017/ 
African Digital Media Awards. 
More details from ralf.ressmann@
wan-ifra.org/ virginia.melero@
wan-ifra.org 
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Yes, digital publishing is here to stay

Tablets might still be a niche market in India, but they are a rapidly growing and promising 
new media channel for newspaper publishers. Digital publishing to tablets is another step 
in the ongoing evolution of the media industry. This change forces publishers to define 
an effective multi-channel publishing strategy, enabling them to effortlessly address any 
channel and to monetise new channels such as tablets successfully. A special report by 
Stefan Horst
                                               
                    >>> more

Dinamalar surges forward on the new media front

A 60-year-old newspaper has adapted and moved with the times, and moved quickly.  Its 
Web site attracts more than two million unique visitors and more than 190 million page 
views a month; its iPhone, iPod and iPad applications have recorded a substantial number 
of downloads and page views, with various apps being made available on the Android 
platform as well. All run and managed by a small team that is highly focused on delivering 
value to users as well as clients, and it has paid off well. Sashi Nair reports on the Dinamalar 
new media success story
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Ferag’s one2out system or one system with dual output is rather special. It consists of two tracks with a loop linking them. 
Each track can be equipped with up to 20 hoppers including one jacket-fix module. This enables either one ‘jumbo’ production 
job with up to 41 brochures, or two simultaneous smaller jobs with up to 21 brochures, each to be run as required. In parallel 
operation, it can process up to 40000 sets per hour. afdDirektwerbung, based in Weinheim (Germany), was one of the 
companies to be immediately sold on one2out. The system there (pictured above) has 17 hoppers and outputs immaculately 
bundled and cross-strapped sets. See page 22 for more. 

GREAT FLEXIBILITY TO HANDLE VARIOUS ORDER SIZES 


